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The Name Index includes the names of people, places, companies, brands, organizations, 

institutions, and others. For general terms and concepts see the Main Index. 
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A.P. Moller – Maersk ........................................... iii, 

vi, 3–6, 9, see also Maersk Historical Archives, 

Maersk Line, Maersk Maritime Technology 

A.P. Møller – Mærsk A/S 

 .................................... see A.P. Moller – Maersk 

A.P. Moller – Maersk Museum .............................. 6 

A.P. Møller and Chastine Mc-Kinney Møller 

Foundation .................................................... 4, 5 

Academy of Certified Archivists ......................... 80 

“Access to Archives: Japanese and American 
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Acelor .................................................................. 61 

Aéroports de Paris (ADP) .................................... 60 

Aetna Life & Casualty Company......................... 28 

Air France ............................................................ 60 

Albareto, Enrico................................................... 75 

Alcan ................................................................... 61 

Alfred Gillett Trust ............................................ 136 

Almirah ............................................................... 111 

Altadis ................................................................. 60 

The American Archivist ........................................ 93 

Annales d’Histoire Économique et Sociale .......... 57 

Ansaldo Company ............................................... 71 

Ansaldo Energia .................................................. 75 

Ansaldo Foundation ............................................. vi, 

69–76, see also Fondazione Ansaldo Editore 

Ansaldo Foundation Film Archives ............... 73–75 

Ansaldo Foundation Photographic Archives 

 .................................................................. 73–74 

Ansaldo Historical Archives ................................ 71 

Aoki, Naomi ............................................. vi, 11–25 

Applying Guidance ............................................ 146 

ArcelorMittal ....................................................... 60 

Archives and Records Association .................... 132 

ARCHON .......................................................... 137 

ARMA International .............................................. 4 

Arnold, David .................................................... 108 

Assessing Guidance ........................................... 146 

Association des Archivistes Français (AAF) 

 .................................................................. 54, 61 

Assurances Générales de France (AGF) .............. 60 

Atomic Energy Commission ................................ 60 

Auditing Guidance ............................................. 146 

Aventis ................................................................. 61 

B 
Bagchi, Amiya ................................................... 107 

Banca Commerciale Italiana ................................ 88 

Banco di Napoli ................................................... 88 

Bank of England ................................................ 131 

Bank of France ..................................................... 60 

Banque Nationale de Paris (BNP) .................. 60, 61 

Bartel, Richard ..................................................... 27 

Basic Rules for Internal Enterprise Control 

(C-SOX) ........................................................ 143 

Bassett, Ross .............................................. 107, 108 

Bergier group ....................................................... 47 

Bergier, Jean-François .......................................... 47 

Berliet, Paul ......................................................... 60 

Bieri, Alexander L. .................................... vi, 39–51 

Birla, Ritu........................................................... 107 

Bloch, Marc ......................................................... 57 

Blois Centre ................... see Saint-Gobain Archives 

“La Bocca Del Lupo” ........................................... 75 

Bondue, Didier .................................... iii–vii, 53–67 

Braibant, Charles.................................................. 57 

British Security Service (MI5) ........................... 131 

Bryce, James ........................................................ 31 

Business Archives Association of Japan  

(BAA) ............................................................... iii 

Business Archives Council (BAC) ..... 131, 132, 137 

Business History Society ..................................... 57 

Business Records Group .................................... 132 

Butlins ................................................................ 132 

C 
Cadbury ..................................................... vi, 80–86 

Cadbury family .................................................... 83 

Cadbury, John ................................................ 83–85 

Caisse des Dépots Group ..................................... 60 

Canson ................................................................. 60 

Cattaneo family .................................................... 72 
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Exhibition” .................................................... 106 

Centre des Archives du Monde du Travail  

(CAMT) .......................................................... 59 

Centre for Archives of the World of Work .......... see 

Centre des Archives du Monde du Travail 

Centre Rhénan d’Archives et de Recherches 

Économiques (CERARE) ............................... 60 

Cetelem ................................................................ 60 

Charbonnages de France ...................................... 60 

Château d’Ars ...................................................... 59 

Chongqing Iron and Steel Group (CISG) 

 ........................................................ 148–49, 155 

“Cinema and Industry” ........................................ 73 

Clarks Shoes ...................................................... 136 

Colbert, Jean-Baptiste .......................................... 54 

Columbia University ............................................ 35 

“Coming Together” .............................................. 84 

Compagnie du Rhône .......................................... 60 

Compagnie Saint-Gobain.............. see Saint-Gobain 

“Corporate Memory, A Tool Serving Management” 

(Blois symposium) ........................... iii, v, 43, 89 

COSCO Bulk Carrier Co., LTD ......................... 150 

Crédit Agricole .............................................. 60, 61 

Crédit Lyonnais ................................................... 61 

Creusot ................................................................. 60 

Cultura e Impresa ................................................ 70 

D 
Dairylea ............................................................... 83 

Danish Archives and Records Management  

Society .............................................................. 4 

Dartmouth College ............................................ 108 

Delhi University ................................................ 118 

Department of Currency, Government of  

India .............................................................. 122 

Department of Economic Archives, French 

National Archives ........................................... 57 

Directory of Corporate Archives ....................... 136 

DNP Nenshi Center ............................................. 16 

Doctrine Department, Saint-Gobain .................... 64 

Doshisha Women’s College of Liberal Arts ......... 20 

Dovifat, Alain ................................................ 54, 55 

Drucker, Peter F. ................................................ 152 

Duboscq, Guy ...................................................... 58 

E 
Eames, Charles .................................................... 36 

Eames, Rae .......................................................... 36 

East India Company ........................................... 122 

Électricité de France (EDF) ................................. 60 

Elf Aquitaine ........................................................ 61 

European Aeronautic Defence and Space  

Company (EADS) ........................................... 60 

European Association for Banking and Financial 

History (EABH) .............................................. 88 

European Conference on Archives ....................... 74 

F 
F. Hoffmann – La Roche .......................... see Roche 

Fauroux, Roger .................................................... 58 

Febvre, Lucien ..................................................... 57 

Ferguson, Niall ................................................... 134 

Fhink .................................................................... 76 

Fina ...................................................................... 61 

Finmeccanica S.p.A. .......................... 70–72, 75–76 

Five Centuries of Toraya ..................................... see 

Toraya no Goseiki: Dento to Kakushin no Keiei 

Fondazione Ansaldo ........... see Ansaldo Foundation 

Fondazione Ansaldo Editore ................................ 75 

France Telecom .................................................... 60 

François Bourdon Academy ................................. 60 

French Archives Act ............................................. 59 

French Journal of Management 

 ......................... see Revue-Française-de-Gestion 

French National Archives............................... 57, 59 

G 
Gandhi, Indira .................................................... 122 

Gandhi, Rajiv ..................................................... 122 

Gas de France (GDF) ........................................... 60 

Gateway of India .......................................... 111–12 

General Association of Italian Industry 

Genoa section .................................................. 71 

General Direction for Archives of the Ministry  

for Cultural Heritage and Activities ................ 74 

Genoa (Province of) ....................................... 70, 71 

Genoa Area Chamber of Commerce .................... 71 

Genoa City Council........................................ 70, 71 

Gille, Bertrand ..................................................... 57 

Gobana ................................................................. 66 

Godrej & Boyce Mfg. Co. Ltd. ...................... 101–2 

Godrej Archives ..................................... vii, 95–113 

Godrej Corporate Showroom ............................. 111 

Godrej family ....................................................... 98 

Godrej Group ............... vii, 96, 98, 103, 105–7, 109 

Godrej Interio ............................... 106, 109, 111–12 
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Godrej Locks ..................................................... 110 

Godrej Malaysia ................................................ 109 

Godrej, Ardeshir .................................................. 96 

Godrej, Pirojsha ................................................... 96 

Godrej, Sohrab ......................................... 96, 98–99 

Godrej, Sohrabji ........................ see Godrej, Sohrab 

Government of India .......................................... 125 

Go-Yozei, Emperor .................................. 12, 15, 19 

Greiner, Larry E. ................................................ 144 

Grimaldi family ................................................... 72 

“Growing Together” ...................................... 84–85 

Guidelines for the Evaluation of the Benefits  

of Tapping Information Resources from 

Scientific and Technical Records .................. 144 

H 
Halls ..................................................................... 84 

Hamon, Maurice ............................................ 58–59 

Harvard University .............................................. 44 

Hathi, K. R. ........................................................ 108 

Haynes, Douglas ........................................ 107, 108 

Henry Poole & Co ............................................. 134 

Hirohito, Emperor .............................................. 134 

History of Advertising Trust .............................. 133 

Hoffmann – La Roche ............................. see Roche 

HSBC ................................................................. 136 

I 
IBM .......................................................... vi, 27–36 

IBM Brand team ............................................ 29–34 

IBM Corporate Archives ........ vi, 28, 29, 31, 32, 35 

IBM sales force .................................................... 33 

IBM Schoolhouse ................................................ 33 

IBMer ...................... 30, 32–33, see also employees 

ICOMOS Switzerland .......................................... 40 

IKEA ..................................................................... 8 

Indian Evidence Act ........................................... 124 

Indian Historical Records Commission ............. 118 

Institut d’Etudes Politiques .................................. 54 

International Council on Archives (ICA) 

 ................ iii, 4, 54, 70, 74, 80, 88, 118, 137, 140 

Intesa Sanpaolo Group ................................... vii, 90 

Intesa Sanpaolo Group Archives.......................... 92 

ISO ......................................................................... 4 

ISO 9001 Quality Management Standard 

 .............................................................. 145, 147 

ISO 15489 International Standard on Records 

Management.......................................... 142, 145 

ISO 26000 Guidance on Social Responsibility 

 ....................................................................... 146 

Italian Archival Association ................................. 74 

Italian Association for Industrial Archaeological 

Heritage ........................................................... 74 

Italian Ministry of Cultural Assets ................. 70, 71 

J 
Jacobs ................................................................... 80 

Janus .................................................................. 140 

John Lewis Partnership ...................................... 136 

K 
Kanazawa, Tango ................................................. 16 

Kao Corporation................................................. 137 

Kapoor, Ashok ....................................... vii, 117–28 

Karanjia, B. K. ..................................................... 99 

Keller, Alice ......................................................... 48 

Kenco ................................................................... 83 

King, Mervyn ..................................................... 131 

Kira, Kozuke-no-suke Yoshinaka ......................... 21 

Kodak ................................................................. 144 

Kokubunji City Archives ..................................... 12 

Kraft Foods ............................................... vi, 79–86 

Kraft Foods Archives ............................... 80, 82–86 

Kraft, James ................................................... 81–85 

Kurokawa family ................................................. 15 

Kyoto ................................................................... 15 

L 
La Poste................................................................ 60 

La Roche .................................................. see Roche 

Laboratoires UPSA .............................................. 60 

Lafarge ................................................................. 60 

Lasewicz, Paul C. ...................................... vi, 27–36 

Leeds University ................................................ 132 

legacy Cadbury .............................................. 81, 85 

legacy Kraft Foods ......................................... 81, 85 

“A Legacy to the Future” ..................................... 75 

Leveraging Corporate Assets (Japanese language 

publication) ........ see Sekai no Bijinesu Akaibuzu 

Leveraging Corporate Assets (English language 

e-book) ....................................................... vi–vii 

Liguria Region ............................................... 70, 71 

London Stock Exchange .................................... 131 

Louis Vuitton ....................................................... 60 

Louis XIV ...................................................... 54, 67 

LU Biscuits .......................................................... 80 
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M 
M&S Company Archive .............................. 132–33 

Maersk Historical Archives ............................. 3–10 

Maersk Line ................................................... 4, 7–8 

Maersk Maritime Technology ................................ 8 

Maïf ..................................................................... 60 

Managing Business Archives website 

 ........................................................ 130, 134–35 

Manufacture Royale des Glaces .......................... 65 

Marius Berliet Foundation ................................... 60 

Marks & Spencer ..........................131, 132–33, 136 

Marolia, Zurwan ................................................ 109 

Marquis, Eric ....................................................... 41 

Martell ................................................................. 60 

Martin, Roger ................................................ 57–58 

Massachusetts Institute of Technology (MIT) 

 ...................................................................... 108 

Matsuzaki, Yuko ............................................. iii–vii 

Maxwell House .............................................. 80, 84 

Mehta, Krsna ...................................................... 111 

Menars ................................................................. 59 

Michelin ............................................................... 60 

Milka ................................................................... 80 

Ministry of Justice, Government of the UK....... 130 
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Mittal ................................................................... 61 

Mitterrand, François ............................................ 59 

Moller – Maersk .............. see A.P. Moller – Maersk 
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Møller, Mærsk Mc-Kinney ................................ 4, 5 

Morgen, Henning ........................................ vi, 3–10 

Mulhouse ............................................................. 60 

Mumbai......................................................... 111–12 

Muncherji, Pesi .................................................... 98 

Munton, Sarah Ann .........................................11–25 

Musée d’Orsay ..................................................... 65 
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Nabisco ................................................................ 80 

Nakanoin, Michishige .......................................... 22 

Nandan, Janhavi................................................. 108 

National Archives of India ............................96, 118 

The National Archives of the United Kingdom 

(TNA) ............................... vii, 130, 131, 136–37 

National Digital Preservation Committee .......... 118 

National Strategy for Business Archives  

(England and Wales) ......................... vii, 131–37 
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Neuilly ................................................................. 59 

North Carolina University .................................. 108 
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Ogata, Korin ......................................................... 21 

Oil and Natural Gas Corporation Ltd ................... 96 

Okubo, Monto ...................................................... 16 

Oreo ............................................................... 80, 84 
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Oscar Mayer ......................................................... 80 
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Paribas .................................................................. 61 

Paris-Sorbonne University ................................... 54 

Pathare, Vrunda ...................................... vii, 95–113 
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Pechiney ............................................................... 61 
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Philadelphia Cream Cheese ................................. 80 
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Pont-à-Mousson ................................................... 58 

The Practice of Management ............................. 152 
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Division ......................................................... 103 
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Quintiles ............................................................... 60 
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Renault ................................................................. 60 

Renmin University ............................................. 140 

Requirements of Business Records Management 
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Reserve Bank of India (RBI) ............................. 118 

Reserve Bank of India Act ................................. 118 
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Rimington, Stella ............................................... 131 

Rissho University ................................................ 12 
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Ritz ...................................................................... 84 

Roche .......................................... vi, 40, 46–51, 137 

Roche Group Holdings ........................................ 43 

Roche Historical Collection and Archive 

 ........................................... vi, 40–41, 43, 46–51 

Roche Historical Exhibition .......................... 49–50 

Roche museums ............................................. 40, 41 

Rose, Stuart ........................................................ 131 

Royal Commission on Historical Manuscripts 

 ...................................................................... 130 

Royal Commission on Indian Currency and 

Finance .......................................................... 118 

S 
Safran Group ....................................................... 60 

Saint-Gobain ................ iii, vi, 53–54, 57–60, 62–66 
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 .......................... iii, vi, 54–55, 57–59, 62–67, 89 

Saint-Gobain Collections ..................................... 67 

Saint-Gobain-Point-à-Mousson ........................... 58 

Salvisberg, Otto Rudolf ....................................... 50 

Sanofi ................................................................... 61 
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Schmidt, Charles .................................................. 57 

Schneider family .................................................. 60 
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(SBL) ............. iii–vii, 4, 54, 70, 80, 88, 118, 140 
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Gensen ......................................................... v, 11 

Selfridges ........................................................... 133 

Shanghai Stock Exchange.................................. 142 
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Société Générale .................................................. 60 
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(SNCF) ............................................................ 60 

Society of American Archivists ........................... 80 

State Archives Administration of China  
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Tanganyika Planting Company .............................. 9 
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Terry’s .................................................................. 83 
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Tokugawa family ................................................. 16 

Tokugawa, Iemochi .............................................. 21 
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Tokyo ............................................................. 15–16 

Toraya Archives ................................................... 13 
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Toraya Café .......................................................... 16 

Toraya Confectionery ................................ vi, 11–25 

Toraya Gallery ..................................................... 17 
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 ........................... see Toraya Kurokawa-ke monjo 
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Toraya, Oribe ....................................................... 16 
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Main Index 
 

The Main Index contains general terms and concepts. For the names of people, places, 

companies, brands, organizations, institutions, and others see the Name Index.  

 

Organization of the Main Index 

Due to the differing circumstances of and vocabulary used in the various countries 

represented by this volume, multiple terms for similar concepts exist and have been preserved 

in the index as used by individual authors. For example, although the volume’s title refers to 

“business archives,” individual authors have also referred to “corporate archives” and 

“company archives,” and all three terms appear separately (under the heading of “archives”) 

in the index.  

 

Some terms listed in the general index do not appear individually, but are instead clustered 

under a larger term. For example, current, electronic, and other types of records are all listed 

under the heading “records.” Also, the various types of value that archives or records can 

provide, such as business, legal, or managerial, are listed under the heading “value (of 

archives/records).” 
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accessibility .............. 28, 41, 58, 74, 107–8, 121–25 

restrictions on .................................................. 24 

accountability .................................................... 125 

acquisitions (corporate) ........................... 61, 81–83 

and heritage stories ......................................... 81 

acquisitions (of records) .................. 70, 71, 98, 123 

anniversaries (corporate) 

 ..................... 46, 71, 75, 106, 109, 125, 132, 155 

and establishment of archives ........... 46, 98, 122 

exhibitions commemorating .................. 106, 125 

role of archives in ......................................... 125 

architecture .................................................... 47, 50 

collections ............... see collections: architecture 

history of ............................................. 40, 72–73 

archival collections ............ see collections: archival 

archive management .... vii, 4, 54, 62, 123, 140, 152 

establishment of new system of ...................... 58 

archive policy .................................................... 101 

archive service ..................................................... 62 

archives .................................................. 17, 54, 104 

adapting to change .......................................... vii 

and accessibility for research ........................ 122 

and appraisal policies ...................................... 89 

and brand history ..................................... 111–12 

and brand identity ....................................28, 112 

and business failures ..................................... 137 

and communication ............................... 5, 10, 28 

and corporate acquisitions ................. 82–83, 137 

and corporate culture ................................. 48, 51 

and corporate integration ........................... 84–86 

and corporate intellectual property .................. 63 

and corporate museums ......................... 110, 126 

and current records .............. 23, 25, 103, 108–10 

and decision making ........................................ 28 

and documentation of events ................... 108–10 

and external/internal bridges ................. 107, 113 

and financial profits ............................. 62–63, 67 

and management ........................... vi, 15, 91, 100 

and marketing .................................................. 28 

and mergers ..................................................... 90 

and parent company .......................... 101–2, 112 

and sensitive records ..................................... 103 

and training of management ............................ 94 

and training of new employees ...................... 110 

benefits of ...................................................... 103 

branding of ...................................................... 47 

business archives .................. iv, 57–61, 107, 151 

business archives and business history .......... 107 

business archives and CSR .............................. 15 

business archives and economic challenges

 ............................................................ 136–37 

business archives and the UNESCO Memory  

of the World Register ................................ 134 
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business archives in France .................. vi, 53–67 

business archives in India ............................... 97 

business archives in Japan .............................. 15 

business archives, national recognition of .... 136 

business archives, perspectives on ................... vi 

business archives, promotion of .............. 133–34 

changes in perceptions of ................................ 99 

company archives .......................................... 97, 

103, see also M&S Company Archives 

comprehension of by management ............... 128 

comprehension of within India ....................... 99 

conceptions of in Italy ..................................... 71 

corporate archives .................. iv, 36, 80, 121–22, 

127, 128, see also IBM Corporate Archives 

corporate archives and brand definition .......... 29 

corporate archives and strategic activities ....... 36 

corporate archives in the UK .......... 131–32, 136 

corporate archives, global holdings of .......... 137 

corporate visibility of ................................ 104–7 

cost benefit of.................................................. 58 

development of .......................................... vi, vii 

economic archives ........................................... 57 

educational programs offered by ..................... 76 

effecting change ......................................... vi, vii 

electronic archives .......................................... 67 

establishment of 

.................... vii, 57, 59, 98, 121–22, 133, 136 

film archives 

.................. 6, see also Ansaldo Film Archives 

functions of ............................................. 58, 121 

gaining donor confidence .............................. 100 

goals of .......................................... 16–17, 98–99 

governmental archives .................... 80, 130, 140 

group archives ............................... vii, 71, 89–92 

guide to ........................................................... 59 

historical archives ........................ 43, 46, 57, 62, 

65, 83, 88, 89–91, see also Maersk Historical 

Archives, Ansaldo Historical Archives 

in the UK ....................................................... 132 

in-house archives ...................................... 60, 82 

institutional archives ..................................... 121 

intangible benefits of....................................... 98 

integration of ................................................... 86 

intermediate archives ...................................... 65 

labour archives ................................................ 59 

living archives ................................................. 62 

meeting corporate needs ................... 89, 91, 104 

missions of ...............................................99, 118 

mono-brand company archives ....................... 90 

organization of................................................. 65 

photographic archives ...................................... 6, 

41, see also Ansaldo Photographic Archive 

policies of ........................................................ 66 

position in corporate structure of ....... 61, 65, 101 

promoting heritage ........................................ 104 

provincial archives ........................................ 140 

provision of environmental information by ..... 63 

provision of heritage stories by ....................... 81 

provision of information internally by ............ 22 

provision of legal evidence by 

 ........................................ 28, 47, 63, 109, 125 

provision of management information by ....... 64 

provision of materials by ................................. 75 

provision of precedents by ............................ 124 

regional archives ............................................. 71 

relevance to strategic activities ........................ 30 

research goals of .............................................. 75 

role in everyday business ................................ 98 

services provided by ........................................ 63 

strategic role of ................................................ 61 

support for research ....................... 75, 88, 107–8 

sustainability of ..................................... 101, 104 

tangible benefits of .......................................... 98 

transcending service role of ........................... 113 

university archives .......................................... 80 

use of ............................................................. 113 

utility of ................................................... 98, 107 

value of ............... see value (of archives/records) 

video archives.................................................... 6 

visibility of ...................................................... 98 

visions of ....................................................... 118 

archives management ........................................... 91 

organizing archives ......................................... 64 

archives staff 

 .................. 17, 24, 65, 86, 93, see also archivists 

role in corporate integration ............................ 85 

archiving companies ............................................ 61 

archivists 

 .............. v, vii, 90–91, 93, see also archives staff 

adapting to change ........................................... vii 

and corporate traditions ................................... 48 

archivist-paleographers ................................... 58 

business archivists ........................... v, 90–91, 93 

corporate archivists ............. iv–v, vi, 28, 91, 127 

future of profession ......................................... 90 

group archivists ............................. vii, 90, 92–93 

mono-brand archivists ............................... 90–91 

art collections ............................. see collections: art 
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artifacts 

 ........... 28, 41, 70, 74, see also materials, records 

historical artifacts ...................................... 12, 16 

historical artifacts, modern use of ................... 18 

arts ........................................................ see fine arts 

assets (archives/records as) ........................ 101, 153 

business ......................................................... 145 

concept of .......................................... vii, 139–52 

corporate .................................. 103, 108, 117–28 

cultural ............................................................ 71 
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